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Launching Visit Carrboro

CTDA Charge: To promote travel and tourism in the Town of Carrboro.

Objective: Develop a suite of new assets to better target tourists, including 
a website, photography, videos, and social media. 

Deliverable: “Visit Carrboro” - an initiative of the CTDA designed to convey 
the Carrboro “feel free” spirit while targeting tourists and increasing (safe) 
local shopping, dining, and lodging revenues. 
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Website | VisitCarrboro.com



Website | Itineraries



Website | Itineraries



Website | Historical Timeline



Website | Proximity



Website | Digital Map















All Visit Carrboro creative elements were designed and coordinated by local 
organizations: Project management by the Carrboro Business Alliance with strong 
collaboration with the Town of Carrboro, site design by Carrboro Creative, 
photography by David Jessee Photography, videos by I-40 Films, original logo 
design by The Splinter Group, and merchandise coordinated by The Merch.

https://www.carolinachamber.org/carrboro-business-alliance-home/
https://www.townofcarrboro.org/
https://carrborocreative.com/
https://www.davidjesseephotography.com/
https://www.i40films.com/
https://thesplintergroup.net/
https://www.themerch.net/
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